AGENDA

I nv i tat i 0 n to 09.00 - 09.30 REGISTRATION AND COFFEE
N 0 rd I c c 0 n'e re n c e 030 "Iq\eelggvrzgish Consumers’ Association

Do Nordic consumers really care?

Camilla Hersom, President, The Danish
Consumer Council
9 The fashion market in Europe - an
FA H I N ethical perspective
u Malin Eriksson, Coordinator, Clean Clothes

Campaign, Sweden

Tuesday 18 September 2007 —_

Ersta hotel and conference - .

. Labelling in the garment industry
in stockhﬂlm - possibilities and constraints

Alvild Hedstein, Managing Director, Nordic
Ecolabelling, Norway

Clothes - much more than fashion
Ingun Grimstad Klepp, Head of Research,
National Institute for Consumer Research,
Norway

-13.00 LUNCH

CSR approaches to child labour in the
garment sector

Rasmus Juhl Pedersen, Child Labour & CSR
Advisor, Save the Children Denmark

A MSI and the challenges of
communication

Liz Kirk, Head of Projects, Ethical Trading
Initiative, United Kingdom

BREAK

Guaranteeing an ethical production
Camilla Ottosson and Annika Axelsson,
Dem Collective

Communicating CSR to consumers
Katarina Kempe, CSR spokesperson, H&M

15.30 - 15.45 COFFEE BREAK
15.45-16.30 CONCLUDING SESSION

Moderator: Marie Sdlmark

Conference fee: SEK 1000, including lunch and coffee.

Registration before 31/8 is required. The number of
participants is limited. Please make sure to register by
e-mail, info@sverigeskonsumenter.se or
telephone +46 8 674 43 00

SUOVEN
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